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Super PAC Spending: Who’s Helped? 

 

Potential voters are broadly concerned about so-called “Super PAC” spending in the presidential 

election, with a general perception it’s doing more for Mitt Romney than for Barack Obama. 

 

Seventy-five percent of registered voters in the latest ABC News/Washington Post poll express 

concern about the amount of money being spent on campaign advertising by companies, unions 

and wealthy individuals. Slightly fewer than half are “very” concerned. 

 

As to the beneficiary, registered voters by 41-29 percent, a 12-point margin, think Romney, 

rather than Obama, has mainly been benefiting from this ad spending. That reflects partisan 

differences: Republicans see Obama as the beneficiary by an insignificant 8-point margin, while 

Democrats far more broadly think it’s mainly helping Romney, 59-19 percent.  

 

Results among likely voters are almost identical. 

  
                         Super PAC spending mainly helps… 

                                 Obama   Romney 

                  All             29%      41 

                  Democrats       19       59 

                  Republicans     36       28 

                  Independents    31       38 

 

 

Concern overall is lower among Republicans than others in this poll, produced for ABC by 

Langer Research Associates. Seventy-seven percent of Democrats say they’re concerned about 

outside spending on campaign ads, including 51 percent who are “very” concerned. The numbers 

are similar among independents, but among Republicans drop to 67 and 38 percent, respectively. 

 

High-level alarm – being “very” concerned – peaks at 63 percent among liberals, compared with 

39 percent among conservatives.  

 

METHODOLOGY – This ABC News/Washington Post poll was conducted by telephone Sept. 

7-9, 2012, among a random national sample of 826 registered voters, including landline and cell-

phone-only respondents. Results have a margin of sampling error of 4 points, including design 

effect. The survey was produced for ABC News by Langer Research Associates of New York, 

N.Y., with sampling, data collection and tabulation by Abt-SRBI of New York, N.Y. 

 

Analysis by Gary Langer. 

 

Full results follow.     
 

 

1-32 and 35-41 previously released. 

 

 

http://www.langerresearch.com/
http://abcnews.go.com/PollingUnit/story?id=5984818&page=1
http://langerresearch.com/
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33. (ASKED OF REGISTERED VOTERS) How concerned are you, if at all, about the amount of 

money being spent on political campaign advertising by companies, unions and wealthy 

individuals – are you very concerned about this, somewhat concerned, not so concerned 

or not concerned at all? 

 

            ----- Concerned -----   -- Not concerned ---      No 

            NET   Very   Somewhat   NET   Not so   At all   opinion 

9/9/12 RV   75     48       27      24      11       13        1 

 

 

34. (ASKED OF REGISTERED VOTERS) Which of the presidential candidates do you think is 

mainly benefitting from this campaign spending – (Obama) or (Romney)? 

 

                              Both    Neither    No 

            Obama   Romney   (vol.)   (vol.)   opinion 

9/9/12 RV    29       41       16        3       10 

 

 

*** END ** 


