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The Bloomberg Consumer Comfort Index reached its best in nearly seven years this week, aided
by Americans’ strongest ratings of their personal finances since the early days of the Great
Recession.

The CCl stands at 38.5 on its scale of 0 to 100, up 3.7 points since late September to its highest
since the first week of 2008. Its rise has been boosted by recent improvements in two of its three
components — ratings of the national economy, just off the nearly seven-year high they reached
last week; and of personal finances, now their best since early April 2008.

At the same time, economic expectations, measured separately from the CCI on a monthly basis,
point to potential difficulties ahead. Thirty-four percent of Americans say the national economy
is getting worse, vs. 29 percent who say it’s getting better — back to a net negative score after a
break last month.

It could be worse: Today’s 5-point negative gap is far better than the -18-point gap two months
ago. And, even while outnumbered by “getting worse” views, the share who see economic gains
matches its second-highest in 17 months. (The rest, 36 percent, say the economy is staying the
same.)

The weekly CCI, produced by Langer Research Associates, is based on Americans’ ratings of the
national economy, the buying climate and their personal finances. At 54.4, the personal finances
subindex remains the strongest of the three, just 0.8 points off its long-term average in weekly
polling since late 1985. The buying climate subindex, 32.8, and national economy subindex,
28.2, are 2.8 and 5.8 points, respectively, off their nearly 29-year averages.

The overall index is 3.1 points off its long-term average, 41.6.

Improvement in the CCI aligns with employment and retail sales, both of which advanced in
October. And gas prices are their lowest in nearly four years. But a slight rise in jobless claims in
the past few weeks has produced some concern about the November jobs report.

The index reached long-term highs among several groups this week, including a more than
seven-year high among seniors for the fourth week straight, 44.4, its best since August 2007.
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The index is 44.0 among homeowners, its best since early in the Great Recession, vs. 30.4
among renters. It’s 41.0 among whites, its best since the first week of 2008, while 30.6 among
blacks. And at 42.5, the index is its best among married adults since January 2008, compared
with 37.0 among singles and 28.3 among those who are separated, widowed or divorced.

The CCl ties its highest in more than six and a half years among those with a high school degree
only, 36.0. It’s 44.4 among those with more education, the smallest gap between the two groups
in 11 weeks.

The income gap remains wide, with an index of 52.2 among those in $50,000-plus households,
its highest in more than a year, vs. 27.7 among those with lower household incomes. Among the
highest earners — those with incomes of $100,000 or more — it’s 61.1, while at the low end of the
income spectrum, among those earning less than $15,000, it’s 17.6.

Views on whether the economy is getting better or worse show similar changes within groups.
Most notably, while “getting better” sentiment decreased overall, it increased by 6 points among
those with a high school degree only and by 10 points among those age 65 or older.

Finally, perhaps reflecting the outcomes of the midterm elections, the percentage of optimistic
Republicans rose by 8 points, while falling by the same number among Democrats.
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